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Bibliography of Articles, Academic Papers, Lectures and Public Addresses 

 
Academic Research 
1. “Employee Substance Abuse in the Hotel/Casino Industry: An Analysis of Rehabilitation 

Effectiveness,” A Monograph Presented to the Graduate School of Cornell University in 
Partial Fulfillment of the Degree of Master of Professional Studies, April, 1991. 

Articles Published in Academic Publications 
1. “Cost Effectiveness of Substance Abuse Treatment in Casino Hotels,” published in the 

Cornell Hotel and Restaurant Administration Quarterly, Feb 1992.  Co-written with Robert 
Eder.  
https://www.sciencedirect.com/science/article/abs/pii/0010880492900549?via%3Dihub 
 

2. “Developing the Casino Marketing Plan,” published in the UNLV Gaming Research & Review 
Journal, Volume 6, Issue 2.  https://digitalscholarship.unlv.edu/grrj/vol6/iss2/6/ 
 

3. “Customer Reinvestment Analysis in the Gaming Industry,” published in Worldwide 
Hospitality and Tourism Themes, Vol. 1, No. 4, 2009.  
https://www.emerald.com/insight/content/doi/10.1108/17554210911002228/full/html 

Research Briefs and White Papers 
1. “An Analysis of Harrah’s Total Rewards Player Reward Program,” December 2007. 
2. “Strategies to Grow International Tourism into Las Vegas and Stimulate Economic Activity,” 

November 2015. 
3. “Casinos and the City: A Research Paper on the History of Casino Development in Cities, 

Past and Current Trends and Recommendations for Future Development,” presented at 
the Third Asia Pacific Conference on Gambling and Commercial Gaming Research (APCG 
2015), co-hosted by the Asia Pacific Association for Gambling Studies and Lottery Research 
Center of China at Beijing Normal University, April 13, 2015.  

4. “Evaluation of Post Pandemic Non-Smoking Trends in U.S. Casinos,” June, 2022.   

Global Gaming Business Magazine 
1. “The Golden Age of Free Play,” Global Gaming Business Magazine, February 2012.  

https://ggbmagazine.com/article/the-golden-age-of-free-play/ 
2. “Asia: Seven Steps to Success,” Global Gaming Business Magazine, July 2012.  

https://ggbmagazine.com/article/asia-seven-steps-to-success/  
3. “So, Have You Been to Poipet?,” Global Gaming Business, May 2014.  Co-written with Steve 

Gallaway.  https://ggbmagazine.com/article/so-have-you-been-to-poipet/  
4. “The Tipping Point,” Global Gaming Business Magazine, October 2014.  

https://ggbmagazine.com/article/the-tipping-point1/  

https://www.sciencedirect.com/science/article/abs/pii/0010880492900549?via%3Dihub
https://digitalscholarship.unlv.edu/grrj/vol6/iss2/6/
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5. “New Kid in Town:  Can Vietnam Emerge as an International Gaming-Resort Destination?,” 
Global Gaming Business Magazine, January 2015.  Co-written with Steve Gallaway 
https://ggbmagazine.com/article/new-kid-in-town/  

6. “Urban Alliances,” Global Gaming Business Magazine, June 2015.  
https://ggbmagazine.com/article/urban-alliances/  

7. “Deep Dive: The Future of Sports Betting in the United States,” Global Gaming Business 
Magazine, February 2018.  Co-written with John English.  
https://ggbmagazine.com/article/deep-dive/  

8. “Cash Back to Free Play, How We Got From There to Here,” Global Gaming Business 
Magazine, April 2018.  https://ggbmagazine.com/article/cash-back-to-free-play/  

9. “The Quiet Casino Boomtown,” Global Gaming Business Magazine, May 2018.  
https://ggbmagazine.com/article/the-quiet-casino-boomtown/  

10. “Vietnam’s Strip,” Global Gaming Business Magazine, September 2018.  
https://ggbmagazine.com/article/vietnams-strip/  

11. “New York State of Mind,” Global Gaming Business Magazine, December 2018.  
https://ggbmagazine.com/article/new-york-state-of-mind/  

12. “Crystal Ball Gazing,” Global Gaming Business Magazine, May 2019.  
https://ggbmagazine.com/article/crystal-ball-gazing-2/  

13. “Kingdom In Crisis,” Global Gaming Business Magazine, April 2020.  
https://ggbmagazine.com/article/kingdom-in-crisis/  

14. “Hold or Fold: Should PAGCOR Sell Its Casinos?,” Global Gaming Business Magazine, July 
2020.  https://ggbmagazine.com/article/hold-or-fold-should-pagcor-sell-its-casinos/  

15. “The Elephant in the Room,” Global Gaming Business Magazine, July 2020.  
https://ggbmagazine.com/article/the-elephant-in-the-room/  

16. “The Casino That Changed Everything,” Global Gaming Business Magazine, February 2021.  
Co-written with Arte Nathan.  https://ggbmagazine.com/article/the-mirage-the-casino-that-
changed-everything/ 

17. “The Long Road Back,” Global Gaming Business Magazine, May, 2022.  Co-written with 
Lawrence Shen.  https://ggbmagazine.com/article/the-long-road-back-2/  

18. “Smoking In Casinos: Numbers Don’t Lie,” Global Gaming Business Magazine Online, May, 
2022.  https://ggbnews.com/article/numbers-dont-lie/  

19. “The Giant Awakens,” Gaming in Thailand, Global Gaming Business Magazine, September 
27, 2022.  
https://www.klebanowconsulting.com/_files/ugd/488607_008e2a66144746a2b9dd4f71fb5
4420d.pdf?index=true  
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20. “Don’t Leave It To Chance, Building Effective Workplace Culture,” March 2023, Co-written 
with Arte Nathan.  
https://www.klebanowconsulting.com/_files/ugd/488607_80ee451cd6a14c0588ee9eda91a
fe2c3.pdf?index=true 

21. “The Philippines, The New Center of Asian Gaming,” Global Gaming Business Magazine, 
September 2023.  https://ggbmagazine.com/article/the-new-center-of-asian-gaming/  

22. “Gambling on the Mediterranean,” Global Gaming Business Magazine, October, 2023, Co-
written with Jeff Jordan.  
https://www.klebanowconsulting.com/_files/ugd/488607_692f3f6d015845c18fa24e401bc2
a0de.pdf?index=true  

23. “Less is More: Solving the Staffing Conundrum,” Global Gaming Business Magazine, 
February 2024, Co-written with Arte Nathan.  
https://www.klebanowconsulting.com/_files/ugd/488607_f7dfb6bcb3d94cf09cc9295ce354
7531.pdf  

24. “The Loss of a Sports Betting Giant,” Global Gaming Business Magazine, March 12, 2024, Co-
written with Art Rogers.  
https://www.klebanowconsulting.com/_files/ugd/488607_f50278f4fe4d42beb90b7827b83
05ced.pdf  

25. “Developing Slot Floor Strategies For Emerging Markets,” Global Gaming Business 
Magazine, June 2024.  Co-written with Jeff Jordan.  
https://ggbmagazine.com/article/mixing-it-up-2/  

26. “Smoke on the Water, Non-Smoking Trends on the I-5 Corridor in Washington,” Global 
Gaming Business Magazine, August 2024.  https://ggbmagazine.com/article/smoke-on-the-
water/  

Indian Gaming Magazine  
1. “You Can’t Manage What You Can’t Measure,” Indian Gaming Magazine, February 2002.  

https://www.klebanowconsulting.com/_files/ugd/488607_16ae12917fdf48cc9c289a5448ff
7e2d.pdf?index=true  

2. “Developing a Casino Marketing Plan That Works,” Indian Gaming Magazine, March 2002.  
https://www.klebanowconsulting.com/_files/ugd/488607_240e15aa69ec489b87d4682d7e
906f66.pdf?index=true  

3. “The Situation Analysis,” Indian Gaming Magazine, April 2002.  
https://www.klebanowconsulting.com/_files/ugd/488607_3b5b858c9fc7471488701c8d6dd
e8a3c.pdf?index=true  

4. “Marketing Plan Objectives, Strategies and Tactics,” Indian Gaming Magazine, May 2002.  
https://www.klebanowconsulting.com/_files/ugd/488607_8a30091e4cf745d79ba801c552d
25aa2.pdf?index=true  

https://www.klebanowconsulting.com/_files/ugd/488607_80ee451cd6a14c0588ee9eda91afe2c3.pdf?index=true
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5. “The Dangers of Marketing Cheap,” June 2002, Indian Gaming Magazine, June 2002.  
https://www.klebanowconsulting.com/_files/ugd/488607_7d809f983557422993e774527c6
f0eb5.pdf?index=true  

6. “And The Reason You Gave Me This Shirt Was?,” Indian Gaming Magazine, July 2002.  
https://www.klebanowconsulting.com/_files/ugd/488607_d9bdf2b8f0cf4d0383fc087b8ba5
ad5d.pdf?index=true  

7. “The Allure and Loathing of The Big Promotion,” Indian Gaming Magazine, August 2002.  
https://www.klebanowconsulting.com/_files/ugd/488607_721bcd6133e94920bafc8105538
a8d83.pdf?index=true  

8. “Building a Successful Marketing Organization,” Indian Gaming Magazine, September 2002.  
https://www.klebanowconsulting.com/_files/ugd/488607_939650eba7034af7a1bfb6e906e
730c6.pdf?index=true  

9. “Understanding Your Customers Through Market Research,” Indian Gaming Magazine, 
October 2002.  
https://www.klebanowconsulting.com/_files/ugd/488607_381c2ff12ec94f0592439549bcc9
c24c.pdf?index=true  

10. “Understanding the Marketing Mix,” Indian Gaming Magazine, November 2002.  
https://www.klebanowconsulting.com/_files/ugd/488607_3523d7a17a824bdc9b209ceb17
64b442.pdf?index=true  

11. “Bus Programs and the Abandonment of Common Sense,” Indian Gaming Magazine, 
December 2002.  
https://www.klebanowconsulting.com/_files/ugd/488607_485b03f74da6474b9d6acb6eeef
d20f8.pdf?index=true  

12. “Choosing a Competitive Business Strategy,” Indian Gaming Magazine, January 2003.  
https://www.klebanowconsulting.com/_files/ugd/488607_9c4b4ff67aba46919ee3b541a51
053cc.pdf?index=true  

13. “Mass Mail Versus Smart Mail,” Indian Gaming Magazine, February 2003.  
https://www.klebanowconsulting.com/_files/ugd/488607_564ee3c8698c4f71acd662208f8f
ce30.pdf?index=true  

14. “I Want A New Club,” Indian Gaming Magazine, March 2003.  
https://www.klebanowconsulting.com/_files/ugd/488607_41b1645be97d4a59830036e01b
3cfb80.pdf?index=true  

15. “The Marketing Systems Manager,” Indian Gaming Magazine, April 2003.  
https://www.klebanowconsulting.com/_files/ugd/488607_b2b3ed1fd6cc45b68f8200c7c66
7f49e.pdf?index=true  

16. “Database Segmentation Analysis,” Indian Gaming Magazine, May 2003.  
https://www.klebanowconsulting.com/_files/ugd/488607_26ffd5fc574a4f15934f0415ee2d
84eb.pdf?index=true  

https://www.klebanowconsulting.com/_files/ugd/488607_7d809f983557422993e774527c6f0eb5.pdf?index=true
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https://www.klebanowconsulting.com/_files/ugd/488607_3523d7a17a824bdc9b209ceb1764b442.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_485b03f74da6474b9d6acb6eeefd20f8.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_485b03f74da6474b9d6acb6eeefd20f8.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_9c4b4ff67aba46919ee3b541a51053cc.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_9c4b4ff67aba46919ee3b541a51053cc.pdf?index=true
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https://www.klebanowconsulting.com/_files/ugd/488607_41b1645be97d4a59830036e01b3cfb80.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_41b1645be97d4a59830036e01b3cfb80.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_b2b3ed1fd6cc45b68f8200c7c667f49e.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_b2b3ed1fd6cc45b68f8200c7c667f49e.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_26ffd5fc574a4f15934f0415ee2d84eb.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_26ffd5fc574a4f15934f0415ee2d84eb.pdf?index=true
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17. “Dispelling The Myths of Cash Back,” Indian Gaming Magazine, June 2003.  
https://www.klebanowconsulting.com/_files/ugd/488607_f82d6cae75134475b0b27ac673b
6668d.pdf?index=true  

18. “Vegas is Not the Competition,” Indian Gaming Magazine, July 2003.  
https://www.klebanowconsulting.com/_files/ugd/488607_3b49d2d881764e859d3e917b9b
f88511.pdf?index=true  

19. “It’s Labor Day Again?,” Indian Gaming Magazine, August 2003.  
https://www.klebanowconsulting.com/_files/ugd/488607_1e9ced1c12bd476ca2c9bd6a0e4
56e31.pdf?index=true  

20. “Must Be Present to Win,” Indian Gaming Magazine, September 2003.  
https://www.klebanowconsulting.com/_files/ugd/488607_9145183b0b5c48cba56ff615fda5
967a.pdf?index=true  

21. “A Behavior Based Approach to Market Segmentation,” Indian Gaming Magazine, Oct 2003.  
https://www.klebanowconsulting.com/_files/ugd/488607_4950eea098094dea9e111a186fe
fe401.pdf?index=true  

22. “The Marketing Audit,” Indian Gaming Magazine, November 2003.  
https://www.klebanowconsulting.com/_files/ugd/488607_319b0ee768c3434e9329f2ecf9d
d5ce5.pdf?index=true  

23. “But Did the Casino Make Money?,” Indian Gaming Magazine, December 2003.  
https://www.klebanowconsulting.com/_files/ugd/488607_db51f71abfa0487eb6667eb5af0
c0497.pdf?index=true  

24. “Marketing’s Role in the Design of the New Casino,” Indian Gaming Magazine, January 2004.  
https://www.klebanowconsulting.com/_files/ugd/488607_fb355972292447bc9313eca45bc
76a33.pdf?index=true  

25. “Building Effective Promotions,” Indian Gaming Magazine, February 2004.  
https://www.klebanowconsulting.com/_files/ugd/488607_0df3e0f538aa4e94bd9936de88f
4eebb.pdf?index=true  

26. “Effective Billboard Design,” Indian Gaming Magazine, March 2004.  
https://www.klebanowconsulting.com/_files/ugd/488607_bd88c265c4814503b6bed27730
6749d5.pdf?index=true  

27. “Delivering Outstanding Customer Service,” Indian Gaming Magazine, April 2004.  
https://www.klebanowconsulting.com/_files/ugd/488607_1e76fab83d714e30a5ce4f2b58e
bbdc4.pdf?index=true  

28. “Player Incentives: Don’t Give Away the House,” Indian Gaming Magazine, May 2004.  
https://www.klebanowconsulting.com/_files/ugd/488607_0ae39685df8542e6b39b062816
01dda1.pdf?index=true  

https://www.klebanowconsulting.com/_files/ugd/488607_f82d6cae75134475b0b27ac673b6668d.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_f82d6cae75134475b0b27ac673b6668d.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_3b49d2d881764e859d3e917b9bf88511.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_3b49d2d881764e859d3e917b9bf88511.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_1e9ced1c12bd476ca2c9bd6a0e456e31.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_1e9ced1c12bd476ca2c9bd6a0e456e31.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_9145183b0b5c48cba56ff615fda5967a.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_9145183b0b5c48cba56ff615fda5967a.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_4950eea098094dea9e111a186fefe401.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_4950eea098094dea9e111a186fefe401.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_319b0ee768c3434e9329f2ecf9dd5ce5.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_319b0ee768c3434e9329f2ecf9dd5ce5.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_db51f71abfa0487eb6667eb5af0c0497.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_db51f71abfa0487eb6667eb5af0c0497.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_fb355972292447bc9313eca45bc76a33.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_fb355972292447bc9313eca45bc76a33.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_0df3e0f538aa4e94bd9936de88f4eebb.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_0df3e0f538aa4e94bd9936de88f4eebb.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_bd88c265c4814503b6bed277306749d5.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_bd88c265c4814503b6bed277306749d5.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_1e76fab83d714e30a5ce4f2b58ebbdc4.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_1e76fab83d714e30a5ce4f2b58ebbdc4.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_0ae39685df8542e6b39b06281601dda1.pdf?index=true
https://www.klebanowconsulting.com/_files/ugd/488607_0ae39685df8542e6b39b06281601dda1.pdf?index=true
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29. “First Get the Product Right,” Indian Gaming Magazine, June 2004.  
https://www.klebanowconsulting.com/_files/ugd/488607_d5d2bb0c4e554303bd4c10529a
69dc82.pdf?index=true  

30. “Selecting the Appropriate Ad Agency,” Indian Gaming Magazine, July 2004.  
https://www.klebanowconsulting.com/_files/ugd/488607_f337930a885c4b4982d3163d6aa
84ccf.pdf?index=true  

31. “Common Mistakes in Market Research, Indian Gaming Magazine, September 2004.  
https://www.klebanowconsulting.com/_files/ugd/488607_460be3b9b659475bb0ffa60c7c1
3097d.pdf?index=true  

32. “Customer Service Measurement Tools,” Indian Gaming Magazine, October 2004.  
https://www.klebanowconsulting.com/_files/ugd/488607_a28906c4aea2410a8def73d107c
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